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SOCIAL MEDIA AND MARKETING- REDDIT
The name Reddit is a play on the word I read it. Reddit is a website or forum where social news content is posted and endorsed by members' votes. For a person to use the feature of Reddit, they need to register on the website, which is free. Reddit uses other social media platforms to make itself and be visible. The site is on Twitter, where its username is "@Reddit." On Twitter, the site has about one million followers, and it is following about five hundred and fifty-six people. On their page, a person can tweet their Reddit comments, like the Reddit posts, and event re-tweet some of their content (Kreutzer). Reddit is also on Facebook with the same username, "Reddit," with over 1.6 million likes and at least one hundred and two thousand people who engage with their content daily. Reddit Company also has an account on Instagram with 677k followers; the Instagram account has one thousand and ten posts.
Reddit Company portrays itself in all other social media platforms as a creditable and secured forum. The company has fully updated media accounts with a good number of followers and engagement. It makes posting with other social media apps straightforward as a person can link it to all the media apps ("Social media examiner). The account regularly shares consistent content and is relatable to what the company deals with. It uses social media platforms for marketing itself as it is regularly informing people about the website and asking to visit and register as a member of the forum. Reddit Company keeps its social media positive and engaging as it allows people to comment on their posts. The company also portrays itself as a receptive forum as it allows its users to comment and ask questions on social media platforms.
The company has a good engagement with its users on the entire social media platform. On Twitter, it has about one million users who actively engage in Reddit's content. Their Facebook page has about 1.6 million likes with a very engaging audience. The company posts its content daily, and the reception is excellent. Reddit encourages its users to engage with their content by posting relatable information. For example, they made a post on Twitter about cryptocurrency, a topic that most people can relate to. They also have about one thousand and seventy-one posts on Instagram, which shows they are effectively posting their content out there for the users to consume.
Reddit has the best social media marketing strategy as its strategy aims at educating its users about their product. It informs people what the website is all about, which is posting social news and how a person can register as a member of the platform. The company ensures its posts are diverse to be relatable to every person. By being diverse, the forum can cater to the needs of at least every person. The social media strategy also ensures the company chooses stories that can promote the brand of Reddit. For example, it uses stories such as people giving testimonials to post their content on the Reddit website and get good engagement.  Reddit's marketing strategy took time to understand the target audience and their need, and now the company can cater to these needs ("Real-time social media marketing"). Reddit ensures they create engaging social content that keeps their users engaged in their social media platforms. By doing that, the company can market its products and make Reddit visible. The company can also make its social media presence timely and ensure it is visible to its users. By having a timely social media presence, they can engage with their users well.
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